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Abstract

This study aimed to analyze the strategies of managing visual identity in
governmental institutions across social media platforms and to examine their
role in enhancing communicative engagement with the public. The research was
based on the assumption that visual identity functions as a strategic tool in
digital government communication, and that the level of consistency and
organization in applying its elements directly influences interaction, trust, and

sustained audience engagement.
The study adopted a descriptive-analytical methodology. A total of 60 visual
posts published by the Department of Media and Public Relations at Baghdad
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Municipality were analyzed. In addition, a survey was conducted on a sample of
250 followers of the department’s official social media page. The analysis
focused on measuring visual consistency in the use of logos, colors, design
templates, and typography, and linking these elements to dimensions of
communicative engagement, including interaction, trust, continuity of follow-
up, and participation.
The findings revealed a high level of visual consistency, particularly in logo and
official color usage. A statistically significant strong positive correlation (r =
0.74) was found between visual identity management and communicative
engagement. The results indicated that visual consistency significantly enhances
trust and positive perception, while the behavioral dimension requires more
interactive content to strengthen participation.
The study concluded that managing visual identity across social media
platforms is a fundamental pillar in building effective communication between
governmental institutions and their audiences. Successful engagement depends
on structured planning, visual governance, and maintaining a balance between
consistency and flexibility in digital environments.
Keywords: Visual identity, Digital government communication, Communicative
engagement, Social media platforms, Visual consistency, Government public
relations.
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